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Premium volume (direct domestic business)
amounts in Euro million
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Share of Non-Life and Life Business
(in Total Premium Income)
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Life Premiums
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Pro-Capite Life Premium - 2000
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Ratio of Premium to GDP (Life): 1998 - 2000
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Life Business
%  distribution of premiums by Insurance Groups - 2001
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Non-Life Premiums

131,3

100,0

1992 1993 1994 1995 1996 1997 1998 1999 2000 2001

16.963

29.926

1992 = 100

Inflation Rate

Written Premiums 
(Euro Million)



9

Pro-Capite Non-Life Premium - 2000
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Ratio of Premium to GDP (Non-Life): 1998 - 2000
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Non-Life Business
Technical results
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Motor
(in 2001, 60,7% of Total Non-Life Premiums)
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Non-Life Business 
%  distribution of premiums by Insurance Groups - 2001
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Number of Enterprises as at 30/04/2002 

Non-Life Life

Domestic Companies 93 84
Stock Company 89 84
Mutual Insurance 4 0

Foreign Branches 35 14
of which in U.E. countries 33 14

Total Companies 128 98

Number of Companies by 
juridical nature

Note: the number of companies excludes 21 multi-branches and 9 professional reinsurers 


